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Amendments to the Claims: 

This listing of claims will replace all prior versions and listings of claims in the 
application: 

Listing of the Claims: 

1. (Currently Amended) A method, comprising: 
assigning a unique telephone number to an advertiser; 
providing an advertisement on a media channel on behalf of the 

advertiser, the advertisement including one of the unique telephone number and 

a reference to the unique telephone number; 

monitoring telephone calls to the unique telephone number; and 

billing the advertiser for the advertisement in response to each telephone 

call to the unique telephone number based on a predefin e d billing model . 

2. (Original) The method of claim 1, wherein the media channel is selected 
from the group consisting of a web-based channel, a telephone-based advertising 
service, an email channel, an instant message channel, and an online chat 
channel. 

3. (Original) The method of claim 1, further comprising providing an 
interface to facilitate creation of the advertisement. 
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4. (Original) The method of claim 3, wherein the interface is web-based. 



5. (Currently Amended) The method of claim 1, wherein the billing further 
comprises billing a flat fee per call to be paid by the advertiser. 

6. (Cancelled) 

7. (Cancelled) 

8. (Currently Amended) A system, comprising: 

a first unit to assign a unique telephone number to an advertiser; 
a second unit to provide the advertisement on a channel selected by the 
advertiser; 

a third unit to monitor telephone calls to the unique telephone number; 

and 

a fourth unit to bill the advertiser for the advertisement in response to 
each telephone calls made to the unique telephone number bas e d on a 
predefined billing model . 

9. (Original) The system of claim 8, wherein the first unit comprises key 
word association logic to allow an advertiser to associate a key word with text of 
the advertisement. 
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10. (Original) The system of claim 8, wherein the first unit comprises bid for 
placement logic to allow the advertiser to bid for the placement of the 
advertisement within a results page generated by a search engine. 

11. (Original) The system of claim 8, wherein the first unit comprises location 
determination logic which allows the advertiser to input a geographic location to 
be associated with the advertisement. 

12. (Original) The system of claim 8, wherein the second unit comprises a 
syndication engine to syndicate the advertisement to the channel. 

13. (Original) The system of claim 8, wherein the channel is selected from the 
group consisting of a web-based publication channel, a telephone-based 
publication channel, an email channel, an instant message channel, and an online 
chat channel. 

14. (Original) The system of claim 8, wherein the first unit comprises 
telephone number auto generation logic to automatically generate the unique 
telephone number. 
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15. (Original) The system of claim 8, wherein the first unit comprises click to 
call button creation logic to create a button which when selected by a consumer 
who views the advertisement, causes a telephone call to the unique telephone 
number to be initiated. 

16. (Original) The system of claim 8, wherein the third unit is configured to 
not bill for repeat telephone calls made from a same telephone to the unique 
telephone number, within a predefined period. 

17. (Currently Amended) A computer-readable medium, having stored 
thereon a sequence of instructions, which when executed by a computer, cause 
the computer to perform a method comprising: 

assigning a unique telephone number to an advertiser- 
providing an advertisement on a media channel on behalf of the 

advertiser, the advertisement including one of the unique telephone number and 

a reference to the unique telephone number; 

monitoring telephone calls to the unique telephone number; and 
billing the advertiser for the advertisement for each telephone call to the 

unique telephone number in accordance with a predefined billing model . 

18. (Original) The computer-readable medium of claim 17, wherein the 
media channel is selected from the group consisting of a web-based channel, a 
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telephone-based advertising service, an email channel, an instant message 
channel, and an online chat channel. 

19. (Original) The computer-readable medium of claim 17, wherein the 
method further comprises providing an interface to facilitate creation of the 
advertisement. 

20. (Currently Amended) The computer-readable medium of claim 17, 
wherein the billing further comprises predefined billing mod e l specifics billing a 
flat fee per call to be paid by the advertiser. 

21. (New) A method, comprising: 

a first party providing an advertisement on behalf of service provider, the 
advertisement to include at least a reference to a telephonic connection with the 
service provider; 

the first party collecting a fee from the service provider in response to a 
telephonic connection being established between the service provider and 
customer. 

22. (New) The method of claim 21, wherein the service provider is an 
advertiser. 
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23. (New) The method of claim 21, wherein the advertisement is placed on a 
media channel. 

24. (New) The method of claim 23, wherein the media channel is an Internet. 

25. (New) The method of claim 21, wherein the first party providing the 
advertisement includes providing a reference to be selected by a customer to 
initiate a telephone call to the service provider. 

26. (New) The method of claim 25, wherein the reference includes a hyper- 
link to be selected by a customer to initiate a telephone call to the service 
provider. 

27. (New) The method of claim 21, further including the first party providing 
advertisements on a media channel on behalf of multiple service providers, the 
advertisements to include at least a reference to a telephonic connection with the 
respective service providers; 

the first party collecting a fee from the respective service providers in 
response to a telephonic connection being established between the respective 
service provider and a customer. 
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28. (New) The method of claim 25, wherein the first party providing the 
advertisement includes providing a reference to be selected by a customer to 
initiate a voice-over IP telephone call to the service provider. 

29. (New) The method of claim 21, wherein the advertisement is provided in 
response to a search performed by a consumer. 

30. (New) The method of claim 29, wherein the advertisement is provided in 
response to a search performed by a consumer for geographic location. 

31. (New) The method of claim 29, wherein the advertisement is provided in 
response to a search performed by a consumer for a subject matter. 

32. (New) The method of claim 29, wherein the advertisement is provided in 
response to a key word search performed by a consumer. 

33. (New) A system comprising: 

a means for a first party providing an advertisement on behalf of service 
provider, the advertisement to include at least a reference to a telephonic 
connection with the service provider; 
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a means for the first party collecting a fee from the service provider in 
response to a telephonic connection being established between the service 
provider and customer. 

34. (New) A machine-readable medium having stored thereon a set of 
instructions, which when executed, perform a method comprising: 

a first party providing an advertisement on behalf of service provider, the 
advertisement to include at least a reference to a telephonic connection with the 
service provider; 

the first party collecting a fee from the service provider in response to a 
telephonic connection being established between the service provider and 
customer. 

35. (New) The method of claim 3, further comprising: 
receiving a bid from a first advertiser to place a corresponding 

advertisement in a prominent location on the media relative to a location without 
the bid; 

comparing the bid from the first advertiser to bids from other advertisers; 

and 

in response to the bid from the first advertiser being higher than the bids 
from the other advertisers, placing the corresponding advertisement in the 
prominent location. 
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REMARKS/ARGUMENTS 

The foregoing amendment and the following arguments are provided to 
impart precision to the claims, by more particularly pointing out the invention, 
rather than to avoid prior art. 

35 U.S.C. § 103(a) Rejections 
Examiner rejected claims 1-15 and 17-20 under 35 U.S.C. § 103(a) as being 
unpatentable over U.S. Patent 5,937,390 (hereinafter "Hyodo") in vi ew of U.S. 
Patent Publication No. 2003/0220866 (hereinafter "Pisaris-Henderso n") or U.S. 
Patent Publication No. 2003/0046161 (hereinafter "Kamangar"). 

To establish prima facie obviousness of a claimed invention, 
all the claim limitations must be taught or suggested by the prior 
art. In re Royka, 490 F.2d 981, 180 USPQ 580 (CCPA 1974). (Manual 
of Patent Examining Procedure (MPEP) J 2143.03). 

Applicant's i ndependent claims 1, 18 and 17 include the claim limitation 
of billing the advertiser for the advertisement in response to each telephone call 
to the unique telephone number. Neither Hyodo, Pisaris-Henderson or 
Kamangar disclose suggest the claimed limitation. 

Therefore, considering applicant' s independent claims 1, 18 and 17 of 
the present application include limitations not disclosed or taught by the Hyodo, 
Pisaris-Henderson or Kamangar, applicant 7 s independent claims are patentable 
over Hyodo in view of Pisaris-Henderson or Kamangar. 
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In addition, applicants' remaining claim s depend from at least one of the 
independent claims mentioned above. As a result of depending from one of the 
independent claim, the remaining claims include the distinguishing limitations 
discussed above, and are therefore also patentable over Hyodo in view of Pisaris- 
Henderson or Kamangar. 
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CONCLUSION 



Applicants respectfully submit the present application is in condition for 
allowance. If the Examiner believes a telephone conference would expedite or 
assist in the allowance of the present application, the Examiner is invited to call 
John Ward at (408) 720-8300, x237. 

Authorization is hereby given to charge our Deposit Account No. 02-2666 for any 
charges that may be due. 



Respectfully submitted, 



Date: December 13, 2004 




12400 Wilshire Boulevard 
Seventh Floor 

Los Angeles, CA 90025-1026 
(408) 720-8300 
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